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6. Theses Supervised

6.1. Master Theses

Reklam Kurulu’nun “Cocuklara Yonelik Reklamlar” Baglikli Maddesine Aykiriliktan Ceza Almis
Reklamlarin Tiiketicideki Algist Uzerine Bir Arastirma, 2017,Levent Ceylan

BMW ve Mercedes Marka Kisiliklerinin ve Kullanic1 Imajlarinin Karsilastirilmas1,2017 , Emel
Belet

0-3 yas annelerinin devam siitii ve kagik mamasi tercihlerini etkileyen faktorler ve bebek mamasi
markalarinin marka kisilikleri karsilagtirmasi, 2017 Mehmet Belet

Determining The Factors Affecting Purchase Intention Of Turkish Consumer Towards Chinese
Smartphone Brands 2019 Settar Tolga Kini

6.2. PhD Theses

7. Publications

7.1. Articles published in refereed international journals (SCI & SSCI & Arts and
Humanities)



Sahver Omeraki Cekirdekci, Fatma Ozge Baruonu Latif, (2019) "Users and non-users of
counterfeits: motivations, emotional outcomes and neutralization processes”, Journal of
Product & Brand Management, https://doi.org/10.1108/JPBM-06-2018-1926

7.2. Articles published in other refereed international journals

Baruonu Latif F. O, Uslu A. (2018). Building E-Loyalty for E-retailers: Role of Justice
Perception and Consumer Forgiveness. Middle East Journal of Management (ESCI, Scopus)

Ozge Baruoni Latif O., Kaytaz Yigit M, Kirezli O. (2018). “A review of counterfeiting
research on demand side: Analyzing prior progress and identifying future directions” The
Journal of World Intellectual Property (ESCI, Scopus) Volume 25. Issue 5-6, pp.458-480
http://dx.doi.org/10.1111/jwip.12115

Baruonu Latif F. O. (2014). The Adoption of Electronic Procurement in Turkey. Advances in
Economics and Business, 2, 85 - 91. doi: 10.13189/aeb.2014.020204

Ors M, Baruoni Latif F.O (2014). The Examination of Private Shopping Clubs as a Virtual
Retailer in the Frame of E- Commerce System. Case Analysis: Markafoni, Turkey. Universal
Journal of Industrial and Business Management, 2 , 36 — 43

Ors M, Latif O., (2013) "The examination of Brand Community Concept in Football Sports
Club and A case study from Turkey: The Evaulation of Fenerbahcge's Sports Club Brand
Communities and its practices as a Brand Community, European Scientific Journal, Vol 9,
No.10, April 2013

Baruonu O., Ors M., Girdal S., (2012),A Study of Essential War Strategies and Their
Similarities with Competitive Marketing Strategies,International Journal of Business and
Management Studies,Vol.1 No.1

7.3. Papers presented in international conferences and published in proceedings

Baruonu O., Ors M., Giirdal S., (2012) "A Study of Essential War Strategies and Their
Similarities with Competitive Marketing Strategies” ,IJAS Conference,19-22 June, Firenze
Italy.

Ors M., Baruonii Latif O., (2012),"The examination of the relationship between Hofstede’s
cultural dimension of individualism vs collectivism and brand community

concept. Case study: The evaluation of Fenerbahce’s sports club brand community and

its practices" , International Conference On Business and Economics, 03-04 August 2012,
Istanbul Turkey
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Baruonii Latif O, Sanr1 O. (2018). Maritime Business and Social Media, IJAS Conferences
Freiburg, Germany .

7.4. International books and book chapters

7.5. Articles published in refereed national journals

Baruonu, F. O. & Sanr1, O. (2019). “Social Media Usage
Patterns of Turkish Maritime Businesses: A study on
Facebook”.  Journal of ETA Maritime Science, 7(2), 165-177.

Baruénii Latif, O. & Ors, M. (2018). Ikinci Dalga Kahve Tercihini Etkileyen Faktorler:
Ictigimiz Kahveleri Tantyor muyuz? Journal of Tourism and Gastronomy Studies, 6(4),
150-173.

Baruénii Latif O., Ors M. (2018), “Ikinci Nesil Kahveler, i¢tigimiz kahveleri tantyor
muyuz?”” Journal of Tourism and Gastronomy Studies

Baruénii Latif O., Karkis O.1.(2018).“Sosyal Medya Reklamlari Uzerinden Kadinin
Toplumdaki Konumlandirilmasina Iliskin Bir I¢erik Analizi”” Avrasya Sosyal ve Ekonomi
Arastirmalar: Dergisi ,Cilt 5 Say1 10, ss. 114-134

Ceylan L., Baruénii Latif O., Ors M. (2018), “Ticari Reklam Ve Haksiz Ticari Uygulamalar
Yonetmeligi'nin ‘Cocuklara Yonelik Reklamlar’ Baglikli Maddesine Aykiriliktan Ceza
Almis Reklamlarin Tiiketicideki Algis1” Selguk Iletisim, 11 (2),ss. 374-396

7.6. Papers presented at national conferences and published in proceedings

Baruénii Latif O, 1ng_1'in Karkis O. (2018). “ Sosyal Medya Reklamlar1 Uzerinden Kadinin
Toplumsal Roliiniin Incelenemesi” Asead III. Uluslar aras1 Sosyal Bilimler Sempozyumu,5-
7 Mayis 2018, Antalya.Bildiri Kitabi, ss.191

Baruénii Latif F, Omeraki S. (2018). “Counterfeit Dilemma”. 23. Pazarlama Kongresi,
Kocaeli, 26-29 Haziran 2018,Bildiri Kitab1 $5.531-535

Baruénii Latif F, Ors M., Basc¢1 A. (2018), “Ikinci Nesil Kahveler, i¢tigimiz kahveleri
tantyor muyuz?” 23. Pazarlama Kongresi, Kocaeli, 26-29 Haziran 2018,Bildiri Kitab1
$8.592-597

7.7. Book Chapters in National Publications



e Ozelturkay E, Yarimoglu E., Latif O (2016) “Tiirkiye'de Pazarlama Biliminin
Akademik Tarihi” Muazzez Babacan ed. Lisansustii Tezler: Yiksek Lisans ve Doktora

Tezlerinin Analizi Kitap Béliimii, Beta Yayinevi, Istanbul

e Barudnii Ozge (2019) “Dijital Déniisiim Ekseninde isletme Uygulamalari” Muazzez Babacan

ed. Pazarlamada Dijital Doniistim Kitap
Boliimii, Detay Yayinevi, Istanbul (2019)

8. Scientific Projects

9. Administrative Positions
Dogus University Vice Dean 2018-2020
Dogus University Head of Department 2020-

10. Scientific and Professional Memberships

Tiirkiye Pazarlama Dernegi

11. Awards

12. Courses taught in last two years

Academic . Weekly Hours | Number of
Year Term Course Title T ‘ P Students

Business Development and 3 28

Fall Entrepreneurship

2016-2017 Entrepreneurship and Small 3 22

Business Management
Girisimcilik ve Kiiciik Isletme | 3 40
Y onetimi

Spring International Retailing and 3 45
Franchising
International Business 3 19
Management
Arastirma Yontemleri 3 35
(Y.Lisans)

Summer | Girisimcilik ve Kiiciik Isletme | 3 24

school Yonetimi
International Retailing and 3 26
Franchising




Summer International Retailing and 3 36

2016-2017 | school Franchising
Girisimcilik ve Kiigiik Isletme 3 40
Y 6netimi

2018-2019 | Fall Girisimcilik ve Kiigiik Isletme 3 60
Yonetimi
Entrepreneurship and Small 3 40
Business Management
Arastirma Y ontemleri 3 155
Research Methods 3 150
Research Methods and Ethics 3 32
(Y. Lisans)
fleri Arastirma Yontemleri 3 5
(Doktora)

2018-2018 | Spring Brand Management 3 36
Marka Yonetimi 3 52
Reklam Yonetimi 3 55
Arastirma Yontemleri ve Etik 3 46

2019-2020 | Fall Entrepreneurship and Small 3 36
Business Management
Girisimcilik ve Kiiciik Isletme 3 45
Yonetimi
Reklam Ydnetimi (Y.lisans) 3 56
Pazarlama Arastirmasi Projesi 2 26
Marketing Research Project 2 18
fleri Arastirma Yontemleri 3 10
(Doktora)

2019-2020 | Spring Sales Management 3 24
Satis YOnetimi 3 28
E-commerce and e-Business 3 48
E-ticaret ve E-Is 3 75




